TUI503 - TOURISM MARKETING - Turizm Arastirmalarn Enstitiisii - Turizm Isletmeciligi Ana Bilim Dali
General Info

Objectives of the Course
This course applies the concepts, principles and practices of marketing to tourism businesses at the firm level.
Course Contents

Basic concepts in tourism marketing, analysis of marketing environment in tourism, consumer behavior and target marketing in tourism, tourism products, pricing in
tourism, tourism distribution, promotion in tourism, implementaion of marketing activities, evaluating marketing activities, destination marketing.

Recommended or Required Reading

Meydan Uygur, S. (2017) Ornek Olaylarla Turizm Pazarlamasi. Ankara: Detay Yayincilik. Kozak,N. (2006). Turizm Pazarlamasi. Ankara: Detay Yayincilik. Philip, K., Bowen, J.
ve Makens, J. (2010). Marketing for Hospitality and Tourism. Middleton, V. T. C. (2010). Marketing in Travel and Tourism, Oxford: Heineman. Morrison M. A. (2010).
Hospitality and Travel Marketing, Albany: Delmar Publishers

Planned Learning Activities and Teaching Methods

The course will utilize theoretical presentations, case studies, group discussions, literature reviews, and project-based learning. Students are expected to develop an
original tourism marketing project for a designated tourism destination or business.

Dersi Veren Ogretim Elemanlari

Assoc. Prof. Dr. Sule Ardig Yetis

Program Outcomes

1. have comprehensive knowledge of theories, concepts, principles and practices of tourism marketing

2. have advanced knowledge of marketing environment analysis, target marketing, products, pricing, distribution and promotion in tourism.

3. have advanced knowledge of destination marketing

4. have advance knowledge of organization and control of tourism marketing activities.

Weekly Contents
Order Preparationinfo Laboratory TeachingMethods Theoretical Practise

1 Meydan Uygur, S. (2017) Ornek Olaylarla Turizm Pazarlamasi. Basic Concepts of  Lecture Method Basic Concepts of
Ankara: Detay Yayincilik. Kozak,N. (2006). Turizm Pazarlamasi. Tourism Marketing  Applied Training Tourism Marketing
Ankara: Detay Yayincilik. Philip, K, Bowen, J. ve Makens, J. (2010). Case Study Method
Marketing for Hospitality and Tourism. Middleton, V. T. C. (2010). Question-Answer
Marketing in Travel and Tourism, Oxford: Heineman.Morrison M. Method Evaluation
A. (2010). Hospitality and Travel Marketing, Albany: Delmar and Feedback
Publishers

2 Meydan Uygur, S. (2017) Ornek Olaylarla Turizm Pazarlamasi. Service Marketing  Lecture Method Service Marketing
Ankara: Detay Yayincilik. Kozak,N. (2006). Turizm Pazarlamasi. Applied Training
Ankara: Detay Yayincilik. Philip, K, Bowen, J. ve Makens, J. (2010). Case Study Method
Marketing for Hospitality and Tourism. Middleton, V. T. C. (2010). Question-Answer
Marketing in Travel and Tourism, Oxford: Heineman.Morrison M. Method Evaluation
A. (2010). Hospitality and Travel Marketing, Albany: Delmar and Feedback
Publishers

3 Meydan Uygur, S. (2017) Ornek Olaylarla Turizm Pazarlamasi. Tourism Business  Lecture Method Tourism Business
Ankara: Detay Yayincilik. Kozak,N. (2006). Turizm Pazarlamasi. Marketing Applied Training Marketing
Ankara: Detay Yayincilk. Philip, K, Bowen, J. ve Makens, J. (2010). Environment Case Study Method Environment
Marketing for Hospitality and Tourism. Middleton, V. T. C. (2010).  Analysis Question-Answer  Analysis
Marketing in Travel and Tourism, Oxford: Heineman.Morrison M. Method Evaluation
A. (2010). Hospitality and Travel Marketing, Albany: Delmar and Feedback
Publishers

4  Meydan Uygur, S. (2017) Ornek Olaylarla Turizm Pazarlamasi. Consumer Behavior Lecture Method Consumer Behavior
Ankara: Detay Yayincilik. Kozak,N. (2006). Turizm Pazarlamasi. in Tourism Applied Training in Tourism
Ankara: Detay Yayincilik. Philip, K, Bowen, J. ve Makens, J. (2010). Case Study Method
Marketing for Hospitality and Tourism. Middleton, V. T. C. (2010). Question-Answer
Marketing in Travel and Tourism, Oxford: Heineman.Morrison M. Method Evaluation
A. (2010). Hospitality and Travel Marketing, Albany: Delmar and Feedback

Publishers
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14 Meydan Uygur, S. (2017) Ornek Olaylarla Turizm Pazarlamasi. Implementation and Lecture Method Implementation
Ankara: Detay Yayincilik. Kozak,N. (2006). Turizm Pazarlamasi. Evaluation of Applied Training and Evaluation of
Ankara: Detay Yayincilik. Philip, K, Bowen, J. ve Makens, J. (2010). Marketing Activities Case Study Method Marketing Activities
Marketing for Hospitality and Tourism. Middleton, V. T. C. (2010). in Tourism Question-Answer  in Tourism
Marketing in Travel and Tourism, Oxford: Heineman.Morrison M.  Enterprises Method Evaluation Enterprises
A. (2010). Hospitality and Travel Marketing, Albany: Delmar and Feedback
Publishers
15 Meydan Uygur, S. (2017) Ornek Olaylarla Turizm Pazarlamasi. Destination Lecture Method Destination

Ankara: Detay Yayincilik. Kozak,N. (2006). Turizm Pazarlamasi. Marketing Applied Training Marketing
Ankara: Detay Yayincilik. Philip, K, Bowen, J. ve Makens, J. (2010). Case Study Method
Marketing for Hospitality and Tourism. Middleton, V. T. C. (2010). Question-Answer
Marketing in Travel and Tourism, Oxford: Heineman.Morrison M. Method Evaluation
A. (2010). Hospitality and Travel Marketing, Albany: Delmar and Feedback
Publishers

Workload

Activities Number PLEASE SELECT TWO DISTINCT LANGUAGES

Vize 1 1,00

Final 1 1,00

Derse Katilim 14 3,00

Ders Oncesi Bireysel Calisma 14 1,00

Ders Sonrasi Bireysel Calisma 14 1,00

Final Sinavi Hazirhk 1 14,00

Ara Sinav Hazirlik 1 7,00

Arastirma Sunumu 2 3,00

Teorik Ders Anlatim 14 3,00

Rapor 2 3,00

Tartismali Ders 14 3,00

Assesments

Activities Weight (%)

Ara Sinav 40,00

Final 40,00

Sunum 20,00



Turizm isletmeciligi Ana Bilim Dali / TURIZM iSLETMECILIGI ( YUKSEK LISANS - TEZLi ) X Learning Outcome Relation
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[ASTEENN \C TG, B O]

Turizm isletmeciligi alaninda ve ilgili disiplinlerde sahip oldugu bilgiyi uzmanlik diizeyinde gelistirir ve derinlestirir.

Turizm alan ile ilgili ulusal ve uluslararasi hukuki diizenlemeleri kavrar ve uygular.

Turizm sektortindeki glincel konular ve sorunlar icin yaratici ve pratik ¢cozim onerileri gelistirir.

P.0.14 P.0.15

[ASHEREN \C TN \C RN \S]
no

Bilimsel arastirma yontemlerini kullanarak alaniyla ilgili bir arastirmayi planlar, yiritir, degerlendirir ve rapor halinde sunar.

Makro ve mikro 6lcekte turizm plan ve politikalart konusunda ayrintili bilgi sahibi olur.

Ulusal ve uluslararasi turizm isletmelerini etkin sekilde yonetebilmek icin gerekli olan énemli isletmecilik ilkelerini bilir, elestirel sekilde

degerlendirir ve uygular.

Turizm isletmeciligi ile ilgili rekabet stratejileri gelistirir ve uygular.

Alaninda uzmanlik gerektiren konularda bir calismayi baskalariyla ve bagimsiz olarak etkin bir sekilde yurutr.

Yasam boyu 6grenme icin gerekli olan davranislar ve yetkinlikler gelistirir.
Edindigi bilgi ve becerileri analiz eder, elestirel sekilde yorumlar ve degerlendirir.
Bir yabanai dili en az Avrupa Dil Portfdyli B2 genel diizeyinde kullanarak sozlii ve yazili iletisim kurar.

Turizm Isletmeciligi alaniyla ilgili bilgisayar yazilim, bilgi ve iletisim teknolajilerini ileri diizeyde kullanir.

Toplumsal ve mesleki etik degerleri kavrar, elestirel bakis agisiyla degerlendirir ve uygun davranislar gelistirir.

Yazili ve s6zli olarak etkili iletisim ve sunum becerileri gosterir.
Sosyal adalet, kiilttirel degerler ve cevreye duyarlilik gibi konularda yeterli bilince sahip olur.

Turizm pazarlamasi ile ilgili temel kavramlari, kuramlar, ilkeleri ve uygulamalari bilir

Turizm isletmelerinde cevre analizi, turizmde tiketici davranisi, turizmde hedef pazar secimi, turizm trtnd, fiyatlandirma, dagitim ve
tutundurma konularinda bilgi sahibi olur

Turizmde ziyaretci varis yeri pazarlamasi konusunda bilgi sahibi olur

Turizmde pazarlama faaliyetlerinin 6rgiitlenmesi ve denetlenmesi konusunda bilgi sahibi olur
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